Emerging Markets & Affordable Lending Division

Better Living in The US - Asian In-language Television Marketing Test

Early Commercial Storybosrd

Better Living in The US
New York, Los Angeles, San Francisco
Most current programs on local Chinese American

atons aro el - materals o te Far
East. They

Better Living in The US Tactics
ENA Division Sponsorship includes
~Twelve (12) 7 minute lfestyle segments focused on home.

cummelclals i have been dusbed in Nandarin
r Can

“These stations are looking for new culturally
relevant - Janguage programs and commercials to
offer their audier

Crase i lading th industry by cretig
lang

local mortgage office for home buying solutions.

‘About Better Living in The US

Goa:Toreease Crase vty a & morigag eder, dive et productionto oal
market offices and establish a pre-emptive, meaningful media platform for the firm to market
10 el Adan audience more eHecthly

Campaign Concept

pride

* Chas reeivesbillng a the sprsorof  hame et show which promots the sere o
o etor auing and s o apos o

= The episodes will air as a special segment of a fixed prime time weekly Asian news program o
leverage an existing audience base.

= A host walks the audience through the process of personalizing a room in the featured home
Save the Date - Program Premier Events

- Private media screening events are planned to launch the programming & Chase as the
sponsor in each local market.

Invitees: Local Retail Management, Key LOS doing business with the segment & their guests
- New York 3/16
- Los Angeles 3/19
- San Francisco - 5/19

atotal 3 month run

hirty (30) second culturally relevant mortgage commercial
Tre i aton drects contumers 1o local et mangoage
capable loan officers for mortgage solutions

= The program wil begin aiing in NY & LA on 3/25.

ot il oot on 5025 The o Fracise s
date s targeted for April.

NY : Sinovision [Circulatior

50
Target Audience: Chinese (Mandarin)
Los Angeles: Sky Link TV [Circulation
Target: Chinese (andarin)

San Francisco: KTSF [Circulation =2.75M *]
Target: Chinese (Mandarin/Cantonese)

+ G sposorslp and b ad placementan th “Beter
Living”

e

= LO advertising templates with the Shows logo & Chase
sponsorship branding

= LO posteards for distribution to potential and existing clients
= DVD sets for clent giveaviays after the first run completes

wmmrumucm Leverage the "Better Living” Campaign
- 'es & office locations of LOs who speak Nandarin or
Camneen o Jon K Loung/ PHCHASE by 2128

« Aclvertise i local papers during the program run to promote
your loan officers and lending programs

- Distribute the marketing materials to consumers

- Use 5455 cade 345 “EMA CUSTONER ACQUISTION CAMPIGHS”™

34
track applications & fundings

Contact Your EMA Business Development Manager for more information!




